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PREDICTED CONTOURS

MAP IS A PORTION OF THE INTELLIGENT DIRECT
1999 ZIP CODE MAP.

SEE ATTACHED FOR CITY INSET.

COVERAGE MAP
WCZI RADIO STATION
CH 252A - 98.3 MHZ

WASHINGTON. NORTH CAROLINA
RED AREAS DEPICT THE POTENTIAL LOSS OF EXISTING SERVICE, AS
MEASURED BY ARBITRON, TO ACTUAL, SURVEYED LISTENERS
LOCATED OUTSIDE THE STATION'S PROTECTED 60 dBu CONTOUR.
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MAP IS A PORTION OF THE INTELLIGENT DIRECT
1999 ZIP CODE MAP.

SEE ATTACHED FOR CITY INSET.

COVERAGE MAP
WZXI RADIO STATION
CH 238A - 95.5 MHZ

BUFFALO GAP. VIRGINIA
RED AREAS DEPICT THE POTENTIAL LOSS OF EXISTING SERVICE, AS
MEASURED BY ARBITRON, TO ACTUAL, SURVEYED LISTENERS
LOCATED OUTSIDE THE STATION'S PROTECTED 60 dBu CONTOUR.
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TO:

J~~ 29, 1992

tt. Stewar:
C"..i'e.f, Mass Media 2u..~au

~

Olai-.-an, Ccmnissioners

MEMORANDUM

T1'.e att~C:-.ed pa;::p-r contains an ove-""V'iew of :r.ajor dev'e.lq::r.E1t.S in t..":.e radio
ir.d:.lst.--y. Also attaer.ed is an exe<:'~ve sumarj hic;hllc;hti.~ ti".e Buro...au's
ccnclusicns. 'nlis infomaticn may be t-.e.l.pful wt".en the carmissicn ceq:: ~.s to
cc.--:.sider wr.e~.er, and. if so hc-,ol, to nxxi'; '7 t.....e. radio ownP.t"Shi;> rules 1



l:elow ma..rket 175 does t......e rr.arket aV'e-""ace d:: ....o t:elc..t 14. ~=eo"""e.:', eve.'1 :....ese
indices vastly oyerst,ate radio conc:e.'1t.-~t.:.c.,,: since radio is b.:t cr.e of ;-:any
rredia. s~1:.S cart=:et:.i.r.g to l:e chosen by cc.."'l.S'-""re..""'S and. ad'.-e..::-=ise..--s. k 7% of
t::t:al ac:r.~..isinqdollars, and 18% of local ac:±v'e.r":.i.s:"~ dolla.---s, racllQ c.ccay ..~ .
a sr.a.ll f=ac;rented fish in a vast :redia pond.

'l"u=.i."1q to diV'e-~ity, it is irI;:lor-..ant to =e!"a 11 tr4t ir.sofar as content: is
cc.~.ed.. wit."l :adio ~ are pr'_-:-.arily add..-essirq dive-~itt of rrusic. (~

aV'e-.-age EM t-.our ccm:.ains 86% nusic, ti'.e average AM t-..our 70%; only 14\ of
Aae-""icans consider z:adio one of t.'leir pr....ma.-ry news sour=es.) Tt'.e local :rarket
data disc-..:ssed above show that in aU Cut: ti'.e SIrallest::rarXet:.s (..m.ic."l car~Ct

S\.:;:pott them eccr.anically), there are rurercus radio out.lecs today. In
ad:iition, ti'.ere has been an explosion in ti'.e foz::rat:.S ti'.ese stations offer, f==.."':t
8 .in tl".e late 1970s to SO or mre today, as cperators follew their =.;:::nCInl.C ­

ir.cend.ve to capcure nic:.~ audiences in an~~~.l.aU:.

Radio~~ a diverse set of prc:q::am opticns wit.~ a oroaO!r media
°marxet whose own exploding diversity (given cable's grcwd1 and t.he imnir.ence of
~sicn tec±:".ologies, as well as the ccnt.:i.r::lEd presence ot newS'pape..""S,
magazi.~, TV, etc.) has no preceder1c in our lifetiIIe.

~reover, tl".e-...-e is no reason to believe that inc--eased g:ct:p owne..."'"Shio will
t:r.=eaten~ div'e_""'Sitv or quality; indeed, ~eyi~~ u~c gr::t.:;:s
have used tl".e t:e.r-:ef:.t:.S of scale to enhance!:::ot:l)..... In television, record
evidence f--:::m previcus Ccmnissicn procee:n.ngs .shows t.~t grct.:p owners ai= roo=e
r..ews and p..:bl.ic a.f=ai--s proqramni.n;, and have hi¢.er-::at:ed news~ .t:.an
ind.ivi ooa J cperatc=s; t:r.ey also~ edite="-a.l autc:rJ:mf to ind.iviC:.:a.l CU""~e':s,

as evice.'1ced. by t:'.e f.-~ endorserent of d· -fa.'"e..P1t c.a.ne::.c:.at:es see.'1 by
joi.-.t.ly~m.ed. Ct..~et:.S in local elec--icns.·· .

As t:'.e c..::r:r..issic:'l bas previcusly noted., S'l.:C." f:""':di.ngs sr.c..t t.~t ti'.ere is no
nece.ssazy lirJc~~ dive...~ity of yiE!'::"09i::'; or Of:g;-"_7; and diversity (or
s=a..U.r.ess) of q.:n:e...-sr.io - a link ~4t II:US'C te posite:i by ti'.ose who l:el.ieve
tl"'.at: only tl".e aton; %at: .. en of tr.e indust.:y is ccnsi.st:.ene with t..-aditicnal
CXmissicn val~. Irdeed, in otter r::edi a, pa.rt..ic..tl.arly newspa;::ers, occn~
sca.le is p...-eci.sely wtw:. 1mderwrites the q'.2llty ftle C:-.er".....sh in such ~.:l.S
t..'".e New ":";:7> T~s, the washi.%cn Pest, tl".e w.M' St..~ J'e;t;;r:al, and. rrany
ot:!'".e.-~ • It see!"S i.r=1ic~ While no c:ne calls tor the d~ s:::arn::.li.ng of t."".ese
"::a..""";i nPWS" out.let.s cecallse t:.bey are ."teo big", sere still balk at allc-,oIir.g

"<;=eater scale in radio, which chiefly rera'" s rt:.1Sic.

Given t.':e Carmi ssi m' s repeat.ed ass~...iC."'1 t."2t. awne..""Ship roles are net. an er:d
1.." t..""...er.sel es, b.I%: ratcpr a a:eans tcWard a.sSU=:".-..g that otl'.er polle;,. ~:...,-~ "as..
are !ret, t..e faet.s~ it is tiJIe to ccnsider a sub.st..antial. ~ri -ien "±rr
radio. Tcrl'la.I't1 tr.at en::4 the Bureau is p~-nq cpti.cns to deliver shottly fo::
ycur c:::r..sic.eratien.
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I. ·~eti.cn

'Illis pa;:er reviews major de'lelq:r.e.r'lts in t..~ ~:;:) in:::!:.:.s-'-ll foc...:.;t,,:'""lg' c..~
c.~.a.~ over ti'.e course of t.,\..e lasr .dec;ade. It:. hi.~' :g:.:.s :.r.c..:s-,....=",! s:..=e,
g::t:Wtll and profit per:oz=anc:e: radio pro;.anni..~ and usa<;e t-~..r1Cs: and :..-..e
9.....~~ of oti"..er media. 5eve-""al attae.~ pre-liCe m:>:'e det..ai!. en sel~=d
itens •

II. NJl'*r-: of Stat; gJS

'It.e m::i:P..r of AM staticns inc:o-ased f:t:c 4589 in 1980 to 4988 in 1991~ an
inc=ease of 9%. 'Ib! nl':d......r of EMs inc=eased a d-~tic 31% in t\.p sa.~

t=ericd, f..'""'CI1 4599 to 6036.. (See attac::em: 1 for t:--en:i 1948-1991) •

III. CWce :L"jIticn

n:e rod:! 0 irdJst:zy rena; os ext::e::tel.y Fe a'JE ,f prj

R'Jen evaluatin;~mer;a.~, t:be~ of ~ce c:.-..si::::e.-o-s an
i.~r unc""'-n<::eM.--aeed U the post:.-=erger level of c::::::ncem:.--at.c.."1 re-e:u.lts in an
F..er::.:...-x:ahl-Hirsc.":an Index (EEl), a st:.anda.rd~-e of i.rx:::.:s-'-7 ccnce..,.t:--at:.i.c.~,
telcw lQQQ. (An i.ndu.s't::.l or II2ri:et. o'f 10 eq:al.ly-sized fi.=s ·...Q.lJ.d :-.av'e an ~
of 1000.) Based en revenue, tl::e fom for t:.be ~o :'~":ll en a !'.at..icr:-..riee
basis, was .i2 in 1990, havinq dec.l.i.ned f:a:1 77 in 1980. 1

'It.e tcp 10 radio gr'C'JP~ ao:::::unted for a.bout: 1.5\ of i.n::::.s---I revenue in
1980 and again in 1990. (see atta< ! :lHlC 2) •

At: tbe local level, sma1 1er mmcets are c±:.ara.tter-=ed 't7t ferwer staticns - and.
t...~ hic;her ccncern:--aticn - than lar;e c:a:z::Xe1:s. For exanople, t...~ ave....-.:ge tcp

1 It should t:a cetee1 that Wen rot-a ca:rni ssic:n aci::pCed its 7 AM staticn, 7
EM st:.aticn~ limits in 1953, <:he iodivi Qo.a 1 or entity o::u.l.d own 0.3% of
all )M radio stat1Q1S arx11.2' o~ cha EM statiC%1S. ~ the ti::e the o·:=ern:.
roles were aci::pCed in 1983, th2se pe.rcentages were 0.2 arx1-O..a2, resrec::';·Je.ly.
While·tt.a absolute l'IJTter of $at1a13 an iodi~orea:.£'ty can own has
ir..c::::eased. with thi.s nUe c::b3nge, the· gbarq ('I~•..tts~ tbat may l:::e
o:::n:--olled 't7t any CD! entity has dect::ased. U 1±! rules had. been mainl:ained
at t.te sane~ level as ~~, it-woil d be p:>sSi ble for an ern:.it.y to new
own ~tely 54 EM star100s and 15 11M staticns.

2 '!be OJUet~ roles parmi t an indivicY' 1 or entity to ~ cp to 12 AM and.
12 EM radio staticns. It twa ~ itsstatia1S are minority o::m...~ecL however,
an iniividl'al or entity may CM'l up to 14 m and 14 EM stati.a\s. A .E'er of
entities have reached the 12 Nt-12 EM station limit. In addit1at, CD! minority'
entity owns 10 11M and 13 EM stations and another minority fiI:::l has 12 AM arx1 14
EM stations. . . •



2S ~et: t--as 13 television staticns and ':0 radio stit:..:.c:'s. It is nece.ssar/ to
reac."1 tl"'.e 176th maJ::Xe1:, on <We-""age, to d:t:? 1:elcw. 14 radio ~cr.s. Ma-""Xe:.s
rarJ<.ed 176-200 haVe on ave-~ 3 te.levisic:n s-~~:r.s and 9 =",d~ 0 seater'S.
(See at::t.ac.~'1t: 3 for ClVe..'"'age rn..-ti:er 0: st.at:.ic-.s t:y :::a.-..~ size a."Xi at::..=.c.~~

4 fo: sele<=ed :narXet:.S) •

~tely SO, of all radio staticcs b.a?e 10 or fewer full t.:i:e~;
90\ hare 30 or fewer. (see atta.c:.~ 5) •

. An ~ sur,tey indicates that 75' of all radio ~cns have ar.r.12l ~t:eS
of less chan Sl mi JJ 1co. 'the Sna 1] Business h:i:1i.ni.st..--a.t:.ial defines a ra.ciio
cpe..""'at:.icn with revenues t::e.lcw $3.5 milllcn as a sma)] l::usi.~.

o-z,sz1"l'{'t:i en of radi 0 ci?clined tl::rl"nj'X"'Jt: the l.980s; racti 0 is~y
re] ; pd <Xl as a scurce of .DeNS.

TL-e .spent: listening to radio c:ec:1!ased l-"'r:::u:;bcur. t.~ Cr<2de, f:o..:I:1 3 1".eu--s: 24
min.:-...es dai..ly in 1980 to 3 hours: 0 min.~es t:.eCay.3 Ave...~ oousebold. usage of
TV, i.l1 cc: .L-""""3.S'l:, i.nc:::'eased f=:::m 6 hours: 44 mi.-~os to 7 b:urs: 2 mi.":..~es

~_~ tl'.e saIn! P!ricd. In 1.959, 34\ o£ ~-C3IlS LE;Xl:t:.ed thal: radio was ~e
of t.~ pr.:-ary SO\J-~ o~ ne"s; in 1980 this fic;'.r:e Was lS\; teCay it st:ands
at 14\.

VI.~ 'f:";:a N1 I,; steria

'n".e A.'+-:""'M atJd:ier-.ce si".a.re split, whiC:l began .t:~ 1980s at 43-57, I%CV'ed, to 23-n
by 1990.

vn. ~, of Ct±g: !=Ied1a

A]ter=-at~:\-"'e rredia 01t"1et"-s gmw ezplosi~y in t±e Laaosp :hx::reacsirx; tbe
. p:LlIJ:J!i:dr.q cboires availqhle to ~J'lPT'S acd tl:a ., :=t«1t1m facpd by radio
HI e3"'eS.

'n".e ~-±er of hateS S':bsc="hi r.q to c:::able televisic:n~ to grew as does
tr.e r:..-±er of cable ~o;ran:m.i.nqnet:woti:sand tts anjience to su:h pLo;::alttlling
available only thrc::u;b. C"ble se:vice. Cable peneoat1m ~. tb! ns~..r o~

han!s sUbsc='-binq to cab] e as a. percent: of all 'IV hcm!s) was 25' in !,g80, 41'
in 1984, and is~y 64'. . '1b! ns17t'P.r o~ naticnal basi C cab1 e PLo;:tanminq
I'let-",lQ.-Xs grew fran 34 in 1982 to SO in 1991. For the ·1984-1985 televisial
seascn, basic cable pro;z:anmi.nq, inclt.X:i1n; supeI:Statia1s, attained a 14' si".are

•

3 MJc.~ of this trend is dzJe to 'the fact that; the "over SO" l.ist:e:nj,.~
grcup, whic.~ historically has the lowest. radio list:eneJ"'ld1ip, is 1'Df a larger
~ge of the O.S. pc:p t lat1at. .
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of tl'".e tct:.al au::iience. Dur"-'1<1 .t.~.:e 1989-1990 sea.scn, t:'-at at."di.e.r;ce sr.a.-~ :-=se "
to 24~.

Nat:i.c:'"-ll and local s;::ot adve.:-....i.si.'"'q en cable i..":C--o::ll sed. f..-:rn a;:p::cxi."':".?~aly sa
m.i.l.l.ic."1 in 1980 to $396 millic.."'l in 1990. I.oc~ 1 cable ad'..;e~-=..sir:.g rates <3-""'e

o=-:e."1 e:::t.;:et:.tive wit."l rates c.~-;ed Cy radio st:.at.:.c."'lS, ir:-......~c::..'1g a ::-ew
eleren~ of c:::r.;:eti""tion not: previously a f~=r for radio. "

Pq:ular nusie:, a mair..s-...ay of radio pr:x;..a:ctai."'lq, is new ava.i!.abl.e to 55.:'
mi ' , •en housefl..olds frau Mrl and. t.o 41.8 mj J , ; c."'1 l".cuse.;".olds L-a::1 VH- 2. •

In 1984, there were 6 O!ble radio~di.s-,--:'b.:ti.~ 24-hcur-a-day
prog:a-rming se-""Vic:es to cable syst:ems. S.1r.ce t1:at:. ti..-e, 9 ad:ii.:':'cr-.:aJ. s~::'e:es

have l:egun operation. 'Ib!se semc:es~y offer IIUSie: foz=at:.s tl".at cable
ct=erators i.nc.lude as part of tl"'..eir basic cable sern.c:e. '1b! ner.-;est cable rac:.:.o
serli.c:es are th.-ee digital net'WO~. ~e t±ey~y will ~.aV1! tbe
capab.i.lity to offer as many as 2.50 c±annels, each net",.lOI:or: c.:::_e."!t:.ly offe.-...-s
alx:ut:. 30 ci".ar.r.els of CD quality ImSic aIX1 si::ulcast.S tb! auiio petti-en of pay
cable necworXs, such as He:) and Showt.i::l!, as a premit=1 cable serlic:e. At. t.."':i.s
t:.i.~, t..~ 1..ar;est. of t..~ digital radio ner:wori:.s~ a:;::prcxi..-ately 1
millic."'1 cable hares.

Vt:?s l:ecame an .ilIp::lr-...arn:. part of t..~ heme ern:e.:-...ai.r::':lent:. -arket. ~_",:g t.~

1980s. ~Q p .....;::xJnicn of bouseholds with~ inc=o-a.sed f.--an 14% in 1984 to
77\ in 1991. Gross e..~x1it:t...~ en the sale and rent:.al of viCeocasse~~es ~~

fr:rn Sl.4 billion in 1984 to S9.6 bi"'cn in 1989.

VIII. ~ c _2!!1 oEer'...."ES

Fadio st:..at:.icn fac:m=s biage bee %: i e hisbl y sre= a1 ~ zed a:o:i. C"!"'I'"It"; r:lP to IIU1.tiply;
radio ~r:ks have mil] tip] j e1 aIX1~ rd::ust.lYi an; c is tbe pux'" 1M j narn:
radio c::::nt.ern:.

~C--o...ased. ccr:;:etiticn has forced s-~tic:ns to tailor 'd:.ei= p.r:::granming to rrore
se~ed audiences and .;len q::~~cs. In tbs mid-1970s, Katz Radio G.rcup, a
leadi..~ i.nC.:st=/ rep fi:::1, pI ace1 star i ems ~o 8 major fOJ::2t:. cl.a.ssific.atic.....s.
Toeay Kat:..: t--ac:.~ 3S major to' ...;!t S - irr"'C.(ng 8~ have etl'e..'"'ga:i in t:.:e ~
two i'ea-..-s - and. a;:prCJd.ma'tel y two dozen O'ther I:1inor fc:::at:.s.

A few i.llus-__-at:.ia\S sugr;est tbs extent. to wbic± ni~ p:cg.2IluUng has
deve.l~. Within tb! Spanish fOI:::at:, for e:t>aIlple, tl"'.e..1'"'!! is new Ranc:-.e.--r-o
(M;!.'<ic:;.."'1 Cc\.:."':t:....-y), Nort.ena (Nottr.et:n ~can CC'unt:y), <:a:tE!I'pjraIj' Spani.s.~,

and !'__~ic:al (sal sa). '1b!re are a.lso Spanish l..a.nguaC]e News/Talk, Spotts, ar.d
All-News st:.aticns. Within -Al.b.m-or-em:ed rode aau /FiXX," there is~
Cassie: Roc.Ic, Eclectic~ M"rl!m P.odcINew Wave, P«k Ccr,Itarporary Hit Radio
(C~ /?.ock 40, and Z-?ock (Heavy ~) •

Radio r.etworks ~ organizations provi.c1i.nq prcgramni..nq <Xl a si.mlltaneous
basis to Oox:l or mre star; ens) have also grown substantially since 1980.
NeC',.lOrk revenues have risen 11, annually, fJ::cn $156 mi J J ien in 1980 to S432
millicn in 1990. NeQ.loOcs have also de9'e.lcped inc:reasin;ly spec" a 1 j 'ted
foc-.ats as ti'.ey have grown. In 1984, 9 national ~es offered 15 prcgr~.'n
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sern.ces; today 33 nat:.i.c.."".al. c.a:panies of:er 63 do; 4O'4O'a:;en; ier"Jices. TI:e.-""'e a--::
also lOS regicr.aJ. net:WOttS in cp::ra.t.:..cn cccay. 9Hs of s-....at.icr.s tcCay use
ne~:~rk ::ro;----rnu.nq to San!~

As fer t:t'Pi=.ll =adio eC"'It~t:, a 1987 Nt\8 Radio Prt:X;j...2111uing sc'.-"C:y fourd :.":.a:.
86~ of t:.~ ave-..-age EM r.our and. 70\ of tt'.e average A"! 1".cur (e."tc.l.'y:jing
c:::r:r:er---::..a.Ls) was :msic.

IX. We."....;:..,p~ Grq.Ith

Pall ooJJar x:eve!l)es per statim are dpclinirq.~ bad been .inc::=o--a.s.i.n;
up uod.l 1988. nns t:rer:xt reflea-...s tbe O"J"Itinn;rq growth in the 011It"P.r of
stat;ens and tbe decH re in rea.l t-rra] UM1 0ps.

Radio staticn inc:!ustrI revenues grew f:an an estimated $3.1 billion in 1980 to
S7 b i J 1 j en in 1990, in ou_we dol.l.ars, Cue less than 4' amually in real.
te.:::=.s. set~ 1980 and 1985, radio revenues grew U, anrn:a.lly - mre t...~'1

t-..n.ce as fast, in reaJ. t.e%::ms, as the Gross Nat.ic::n.al pn:x=;,C"t (~). Eeti.lee.'l

1985 and. 1990, however, radio's rat:.e ot! growth cttcq::e:1 a.lmos1: in hal..f to 6\,
slC"..e.r than t:.'7.e e:t::er.t:::J::¥ as a whole. 4 (see attn t:::ent:. 6)

De..epite revern;e g=cwt.h tr.a%: sllght:.ly out;::erfcz::::ed the eccr.ar:t over t:'.e Cet"-...::.c:=,
tr.e ir.c=c-ase in t..~.e rn...-I:er of stat:..:c:'1S dur"-nq the sane ~cd :=ea."'.s t:.'":.at.
reV'e."!l.:e I=eI' sr:.at:.i.cn grew en a ca:;:amd anr.ua.l bas; s· at ~rcx:i:at.ely 3~ ye.a=2.y,
in real tez::'S, f..."'"'c:1 1980 to 1985, and rem.ined vi-"1:l:ally UI"c.anged en a
ca:;:a...-xi ar..":t=a.l basis Cer:~ 1985 and. 1990.

~

Revem:e ~ stat:.i.cn and. inca:e per staticn in real t:.e::::=.:s fluc::..:at.ed over :..":e
last: t:.":--ee dec2ees. 'n'ese t--erxis (and tr..cse for· st:at.ien profi~:::bil.it:y Ce.lc-....)
re.r"J.ec:, to sara e.~, <±ange.s in t.bs~ bJs:ir.ess c-jCl.e and. el~-i.c.'1

years, ir.clt.:di."1g esrec': a 1JY the 0 '::::ern:. x:e=ess; en whic !:egan in .:ulY 1990.
(see at:"'..ac.~t 7) Bot:.~ values, however, peaked in 1988 before eec1 ;n:L"1q 1.'1
1989 and 1990.

In t.~.e fi::st tt"-ee qt:ar"...er3 ot 1991~ ~ed radio :in:ust.-"'Y =evern:es d: ...:-fe:i
by 3%.

E"::'::::1 1980 to 1990, radio's share ot the tct:al a:r:D..:nI: at ~-i.si.~ rever.ue
x:mai:'.e:i relat:.i.....e.ly cc:nst:.artt:,~ 6.9% arx:1 6. a, of all SUCh reve.~

in t:.':ose years, x:espectively. (see at:'taC::eIt. 8)

Loca.l ad',;"er;i..sin:;T 3 share of tot:..al. mass rredi a (radio, television and. cable
television)~~ int:::ea.sed f.."""C:1 38' in 1980 to 40\ in 1990.
Over t."lis t=ericd, local radio ~o-isincTs share dacl 1ned slightly fr'::Q 18.1~

4 'n'.ese ra1:.eS of <±arx;e are ca:;:amd annual. awrage~ of cr.anqe. 'n".e
st.a.t:.arern:. t..~t radio~ grew U perc:enr: annually between 198(}.·a.nc1· 1985
rteans t:r.at:, on average durin; the P!riod, each year s revenue was 11 pe.rr:.ern:
hi~.er than t:r.at at the previous year. 'D1i.s descriptive measure is based en
tree grcwt.h whic.~ occurred over the entire t=eriod and. is nee~ to ~ly that:
ac:~ revenues ine:eased by this~ every year.
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to 17. 8%; local t.elevision ~:.sir.g inc=eased L-= 19. 6% to 21.2;: ar.d :..~-e

cable sr..a..-e g::ew f::';:m O. Hs to 1.1%• <see ax:-...ac.."::'::e:nt: 9)

Oyr'.amic c.'":.ange.s in the nat:ure of the ret:.ail tusi..~s also~~o negatively
i.'T;2~ radio revenues. Wal-Matt, for ex<m:ple, is a l.a.rge and grcwing discet.=:-:.
ret:.ai.ler who t:uys almos1: no adve.rt:..ising en radio. cnce it ern:e...-s a rrarke~,

wal.-+'~ ti''PicallY di..splaces a rn...'"ti:::e= of smaller ret:.aile...~ who did ad".-e::-~e c.,
radio tecause of its re.l.ative.ly low COst:.

'lbere is a vast disparity be': : 211~ acd small statim profitabjlity. Large
stat;ms are higb.l.y profitable: sua)] star;cns - ".hjm~ t.be tulk o:f
the j m,st-y s cp!ratims - lest. r:Ja::ef, a1 aver age, in 1990. iIlil.e aggze:;;a! a

initstty profit bas~ mo1estly sirre 1980r tbere bas been a «It &MJ ' C
~.rosim sir.ce the e 1ect1m year peak in 1988.

Inc::st:-~ revern;e and pro£it are~y o:::ncern:--ated in the small r:u:t:e.=
o£ lar;:;e. red" Q staticns, \dlile lmS1: small star" c:::"1S st:--uggle to re:ra.J.n solv-enc.
11"2 t.e? 50 revenue pl:CQr'inq radio stations, ter ~e, ac:c::cum:ed for CV'er

11% of ~otal radio :revenue in 1990, am an esti=at:.ed 50. ot tct:al .in::.:.s1:rj
profit.

Static.."1S wit.~ over S16 mi 1 ] ; a1 in revenue had. an~ q:erati.'1g :r.arg"_"1 of
35~ in 1990; stat.:.c..'1S with bec,1een S5 and S6 mi J , i en :til ::evernJe had rna..rg"....oo:.s of
26%. (See attae.~ lOA) Yet radio station cx::e.ra:l:.i.c:ns wit.~ less. t±an 51
mi"; c.., i."1 reve.~ <represe..'1t.i..'1q 75' of all c;:ei:aca".s), en aV'e-""ai;e, lost: !ro.~
in 1990. This st2-~ di.ffe-~ between 1.a.rc'I! and $21' staticn t=er=0::=,ance t'.as
.p:-"""e!".nial.ly c.~'""ac=e.."';-zed the in::ust..j', and-is cC::"..s.i..st:enc wit..~ tl"'.:e hi¢-fi.xed
cost: naI:'t:-.-e of tl'..e bJsiness. (See atta< h'HltS lOB and lCC)

In a.dditi.c.." while owrall in:Wtty~ profit (ea.tn.in;s before taxes and
int.e..-e.st:) h.as g..... ;..n aU J\ (% "tO~ amually in real tems fran 1980 to 1990
(see attac."=:'lent: 7), dIaN" c ercsi.cr1s~ OCC'~ sir.c8 the~ in 1988.
Si:;;:e 1~e8, i.'-'l c;.-~ ¢2"br :4::=,~ m st;.at.icn CQ!-~ profits ha\=e
pl'.;;t"g':ed ;-." 50:;-; f;;;~~ EM sp:c,,;,cn ¢'CH~ r}S Cge!l 36'. n-~ recent: d:_:-,
.in =eal~ aIXi r; s; rq PX:C;Zanming, sa] es axx1~ and ad1ti.nist-""ati<,=e
(Gin) c::st:.s, ~~ve O""sed GP!rat1n; margins fer t±a ave::age l2dio seat..i.cn to
decli.-.e sr.a..,,"?ly.

Ave..""a~ e::e-'""at.:..~ mrgir.s for EM st:at:.ic:-.s, for ex:anDle, <itv;;:f:ed f:on 12. "'\ in
1987 to 8.3% in '00Qi. full-t:i::e }M stat.icns fell D:t:m 10.1' to S.i.t, and.
dayt..i..-e ;"'\15 dI:q:peci t::c:1 9.5' to vittt:al b:reakeven. XQre t,to\..;n eM: o! all
::=.GiQ staticns lost rrx:ney in 1990. .

.
As a result o£ tl"..ese profit~, 287 ~_~c:ns are cu..~y "dark",
with 153 <53') of t:b:!m goi.nq daIX in~the lase 12 1JXilths. It has :teen
~~~ that: radio st~ia'\ tradirx; activity bas fa~1 r~ ott 1n thepasr.-year
and average static::n prices ham 'alJen. For exa%ICle, an average EM sold for
Sl.6 million in 1991~ to S2 m1 J J i en in 1990.
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XI. Erqxmjes f:raD q:nsolidat.;c;n

NriB data ~t a possible esti:r.ate.of the magni=.Jde of savi.'1gS if
CC".solldaticn itt tr..e ~-y were to take pl.a.ce. In 1990, tr.e i..nO.:.s-..:/ ~'=
an est:':'..~ated Sl.7 bi.l..li.cn on general and. a.ci::ri-~~-at:.i,,"'e e.~.ses. If:.o\ of
tt.ese cos-~ WIe-""'e e!.i;:ir.a.ted. via ccnsolicat:' en,;) tl'.e S170 m;" i en in say:: -cs
would raise indust...-y profit by 30%. If local ~cns decided to im.-est:~
tr.e savings in prc::qraming, this would 4med1 ately boos1: per stat:i.cn
p:cg=a.'TInir.g i..rrJ'est::IE.rn::. - whidl has grc::'Wn at only l' yearly in real te.=s
sir.ce 1987 - by 5%. Tl".e remaining savings would st:.lll raise inC:.;s~.:y

profitability by 15%.

Eff::.c:.:.e.'1cy ava i ' able tr-=cu;n group owne..~ of broadca.st: st:.at:i.cns can playa
sic;:ti.ficant: part: in ~rcvio; thg ~ty of radio serrice to t:".e ~li::.

!r'.fo=at:i.cn provided in t±e record of this p...~"1g' irxiicates tl'.a.t
ccr.solldated radio cpe-~cns will ~t i..nc::"""....ased e.~t".:..."'"'2S en
ir.fo=.at::.i.c..'1al progrdIming, my allow scme previously· ma.rg:r.al st:.at:i.c.."1S to
re;'ai."'1 en t.~ air, and may provide tor ac-....:.·.rax:.i.cn of ur.u-<ed d".annels or t....e
i.-:;:~"'E!'re.'1t of tl'.e fac" J; ties of ex:is1:.ing st:at:.:iC"..s. ~ W, -nio q:e...""'2.te.s
all~.ews st:aticns in New YOIX ani Los Angeles; sug;est..S that: if t:'.e rules
pe-:.·t-:ed. it to own ad:::ti.ticnal stations in tbese-~...s, it cculd c.·.·-eate
Hi.s:"....anic all-news s-~t:icr.s to serve tl::eir S\Jbs't.am:ia.l H.L..copanic ~t:i.cns ..
c::=s st:.ates tr.a.t: its static::ns, whether~ or "'sic for:=ats, prcviee
sic;:ti.ficant local news and ot.her informar; c::na.l p:t031:auminq and. att..~es its
ability to do so to re.sou:rc:es ava; Jab] e to it as a group c:r..ner. In ~...i.~

CES not:es ti".a.t the 5 EM stat.i~ it has ~-ed d1I:T:'..n; the l.a.st M:ade have
all suJ:scant:" a 11 y ir.c:-:Msed th:!ir news an:1 infoz:::aticnal P"o;..auxn:ii1q urx:ier
c::=s' s ewne..'"'Sh:ip.

Evi~ce f=::rn tl'.e brcad::ast tal.evi.sial ir.cust.:y irxiicar:es that grcup-cwned
stat.:i.C:'lS do subst.ant.ially mre news and p,:,lic affairs pro;:amui.nq.
Sic;n.i.f:"~tly, i.ndivj oX' 1 stat iC%1S maint.ai.n editor..al. aul:cnany even thcu<;±1 t:'.e'l
are~ed. •

'n".e r.ewspa;:er ir.dust-""Y is ch3.racted..:zed by rn.:nercus 1.aJ:ge newspa;::ers ~I TI:e
wall st--eet. Jow::na.l, New Y~ Times, Wa.sbi.ngta'l Pose) tor.3%: provide hic;h
quality news service. nu.s 1.arg8 s.i.:ze is generally necessar:y to ~r: t...":.e
resources ti".at provide this level of quality. 'Ib! newspaper .i..ndustrt is not:
St:bject. to limits on ownership~e to those for radio:

5 w.a dat:a stJl::mitted in 1987 indicar.e I that savi.n;3 in~ e.~es f.'""t:m
co-owned, co-located. MAIN aoo. EM/1V.stations ranged !rem 30' to SOt. Savi.ngs
f.-:m rmltiple ~...hip of geogzaphically di.stinct statioos would, pre.sunably,
be lower.
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~2

Nt:1Uc\" S 'l"CP RADIO GO:P ~.BY RE\'~

1990 (mj , , ~ c."1)

P**r's Get."=' Stat;';~s 1990 ?g."e.'":";e " ,-..-: ~;;al ?.g'."~...:eJt:

1 cap Cities/1..J?:C 18 $2.32.2 2.6
2 c=.s 19 216.3 2.5
:3 ~.cuse 17 200.0 2.3
4 Infiru.ty 14 1.31.5 1.5
S· Cox 12 103.9 1.2
6 ennis 10 101.9 1.2
7 Bonneville 10 96.2 1.1
8 G3.nr.et:t 12 91.2 1.0
9 Viacan 10 90.0 1.0

10 Great: Aaerican 17 87.2 1.0
11 Jacor 12 75.3 0.9
12 Noble 14 73.7 0.8
13 Malrite 10 73.5 0.3
14 SUsq\:.ehana 15 70.9 0.8
15 Great:er Media 12 67 .4 0.8
16 EZ 12 62.9 0.7
17 Shamrcc..'< (Disney) 12 S8.8 0.7
18 Boot:hJGenesis 14 55.0 0.5
19 ~.2::'..:ne :3 50.0 0.5

Naticnwice 1.3 50.0 0.6
Beasley 14 50.0 0.5

22 Cook Inlet: 7 47.6 0.5
23 SuImit 9 46.6 0.5
24 NewC.ity 11 46.4 0.5
25 Evergreen 6 45.5 0.5
26 Pyramid 9 41.2 0.5
27 Q.ase 5 40.3 0.5
28 Clear ~~el 15 39.0 0.4
29 Scc.'1ni."< 7 38.6 0.4
30 Eder.s 7 37.2 U

0:::0 27.5%

* Total 1990 advertising i"evenue for =actio S8, 765, 000, 000 ('IV 'f2k...=cck p. 3:;5)

1990 HHI for radio ownership :II 49 (down f.-cm n based en 1980 data)

n-~ Herfi."1dahl-HL-scb:ran Index (EHI) is a rrea.sure of in:::Jst.rJ ccn:::ent--u:icn
used by tt.e Depaz:'t:nElt: of Just.ice a:xm and is based en the ma.rXet: s.hares
(~) of the fiIms in the defined market. Sp!ci fically, the mrr· i3 ti'.e
sun of tl".e squares of the maz::kec shares (revenues) of all the pattic:ipam:s in
the maIXet. When evaluat.inq proposed aergers, ro.r ccnsiders an irx:ustrl
unc:::ncem:...'""3ted if ti'.e pose-merger level of conceno:ation results in an HHI of
below 1000.
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Attc.e i ne 11 3

A~~ CF~~ c::m:u::rs
IN DLEE1:N:NI'~~ c;.1'fX; RIES

Tet:"'l
xa....:.;~s 'IV $t;;.t:'=:is m St;;.t~ ;".5 EM ~;.t;';:-,,S PaCo ::.1

1-25 13 28 22 50

26-50 9 19 14 33

51-75 8 14 13 27

76-100 7 12 II 23

101-1.25 6 8 9 17

126-1.50 6 ~ 10 18

151-175 4 6 8 14

176-200 3 4 5 , 9

201-209 2 3 4- 7

seu..~: Data a:r.piled ==t:::1 1991 Er--s¢;;:~.;;:q ';"0:2:t;g;l>, I=P. a-470-476, and.
AQit:_l 1991 .~!)! :-'a.~et Gui¢:.

!J ~ nx:ri:P..rs inclt:de cnly camerc:ial star ~ eroS wi d1 I:Ee1: m:inim:::n au::iie!;cs
repor-...i.~ c=iter...a· to be· l.isted within tbe Het..-o area. n::e..~ore,

r.cr..ca:::ee.re:ia stations as weJ.l as statiens t.h.:n:. have a nc:n-~rt.able auiier.c:e
sr.a...~ wit.."Un 1±e M!!t-"'O area are DOt: irc1Ix:ec1. Also exc1,,.;c.d are static:r.s

. l0C3ted eut.side desic;:-..aud Metro amas. n:us, these m:ri:P..rs~ an
~ of the ac:::::"'"-31 rn1"J'f'er at Qdio st.at:.ic::ns.
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Att;;.c; #iB" 4

~ CE RADIO ST:JICnS m SE!FI :l;ll HNW:I:5, 1939-1990.

'1inret ill.Q 1m ~ ~ ~ 1939

Pi:'~';l 47 3S 31 22 19 6
Ci.....c~ "':.ati 25 25 21 13 8 5
81'-; ng:-.am 31 20 17 13 10 3
Las Vegas 26 13 U 6 3 0
lWSC•.'l 23 13 11 7 4 2
sara.sota 13 10 9 4 3 1
Lir.coln 12 U 8 4 3 1
cantcn 11 9 9 6 4 1
Eau ClaL"'"e 11 8 7 5 4 1
~..e 13 8 6 5 4 1
Tyler 11 7 6 4 2 1
Wic:tita Falls 8 6 5 3. 3 1

.
~-.::e: !r.co;i:y ap;:1 P:::xcsed ?ll!er,-G.ld!jg. Pe-~.:..l2t!.;;'1 '=: ?.::ZO, EC Coc.""..et ~:o.

79-219, OC=cber 5, 1979, Table 2 and 1991 ;=:?¢~~~~ ~Q~;;CCS, p. B-4~O-i6.
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CUlllulative Distribution-Radio Stations
By I=ull ·rill1eEll1lJ1oyees
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· Atta' hzeuf: 6

a:M?CCNJ~ PATES CF GOm!: P.1lOIO srAl"ICN~ vs. ~ 1980-1990
(N"mi oa 1 and Peal l?eu:aJLJ

1980-90
Nan, PAll 1

1980-as
Nan, FAll'

1985-~0

Nq:I, ?.gal

8.5

6.6

7.1

3.6

1.7

2.3

11.0 5.9

9.0 3.3

.8.0 2.4

6.1

4.2

6.4

2.0

0.2

2.3

SCu..""'O! : M:::CanI"l-Eric.\cscn, !r.c.; U.S • Bu...-eau of Ecc:na:1ic Ar.alys is: (]. S• =u..~'.l

of LaJ:cr ~...a~ics
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RADIO~ CAn - 1960-1990

(mill.ians of dollars)
PgT~'e !./ Incgreu I

No. of
Ccm'l
Sb...

~/Sta.
(QQQ)

RevI Sta. Ir-.c::rre
in per Sta.

1001) S (000)

I:.c::r:e ::e=
Sta. i.n

199:\ S

1960
1965
1966
1967
1968
1969
1970
1971
1972

1973
1974
1975
1976
1977
1978
1.~79

1980

1987
1988
1989
1990

597.7
792.5
872.1
907.3

1,023.0
1,085.8
1,136.9
1,258.0
1,407.0

1,.501.9
1,603.1
1,725.0
2,019.4
2,274.5
2,635.3
2,873.6
3,206.0

5,774.0
6,267.0
6,6iO.0
7,007.0

45.9
77.8
97.3
80.8

113.4
100.9

92.9
102.8
134.3

148.6
131.1
138.2
228.0
301.3
378.3
321.4
280.2

632.0
867 .0
869.0
560.0

4,134
5,496
5,748
5,950
6,180
6,503
6,519
6,659
6,875

7,027
7,068
7,230
7,370
7,514
7,6.53
7,714
7,871

8,943
9,050
9,223
9,435

145
144
152
152
166
167
174
189
205

2.14
227
239
274
303
344
373
407

646
692
723
743

629
601
607
586
613
596
581
609
640

629
597
582
623
6.58
689
665 .
647

742
787

"" 761
743

11.
14
17
14
18
16
14
15
20

21
19
19
31
40
49
42
36

71
96
94
59

49
r::~

... .:::s

68
54
66
57
47
48
53

62
50
46
70
87
98
75
57

82
109

99
59

Sow:ce: 1960-1980 data are t:c:1 Fa: Anrn:a.l F.ir..:mc:ial"~..s and are based. c.:'1
~~ uni""e-'r"Se of stat.icns: 1987-1990 data are ~latia1S of M:Cann-::"-ic.k.sc..."'1
data and t1".a NABJB::::M Radio F10ancial Ps:o::-..s for tl:ose years. 'n".a NAB dau
are based en a weighted smrple ~ radio rotic:1S.

!J Gress acve..'"'t.isirx1 reveaJe:S plus all et...~~ leJeuue less
<::crn'i ssicr.s. 1960-1980 data i:x:.l\:des net:~~: 1987-1990 does r".ot
include net:WOl:X revernJe.

!!!.J Eefo=e fed2ral incaIe tax. P:ior to 1973, i..nc::::2 dati. do r".ot ir.cltx:::e
inte-~. Begir.ni.r.q with 1973, inc:::::e dat.a irclu::e i.nr.e.re.s1:.

13



J,ttac i i,e If 8

ARQL \'tII.t1o£ CF~' IN TEE tNI:m)~
(in miJJims of Collars)

Media; ~ ~ ~ ~ lle1 ~ 1989 ~

Padio 3,702 5,817 6,490 6,949 7,206 7,798 8,323 8,725
(' of te""...al) (6.9) (6.6) (6.8) (6.S) (6.6) (6.6) (6.7) (6.S)

Television 11,416 19,310 20,298 22,026 22,941 24,490 25,36i 26,615
(\ of tetal) (21.3) (22.0) (21.4) (21.6) (20.9) (20.7) (20.5) (20. i)

Cable TV 53 538 724 ass 963 1,1.96 1,527 1,789
(\ of tetal) (0.1) (0.6) (0.8) (0.8) (0.9) (1.0) (1.2) (1.4)

Newspa;;:ers 14,794 23,522 25,170 26,990 29,4U 31,197 32,363 32,281

l"..aga.z..i.'1eS 3,149 4,932 5,1.55 5,317 5,607 6,072 6, 7~6 6,S03

FaJ:::1 Pt:b. 130 181 186 192 196 196 212 215

DL-ect. ~.ail 7,596 13,800 15,500 17,145 19,111 21,215 21,945 23,370

Bus. Pcb. 1,674 2,270 2,375 2,382 2,458 Z,610 2,763 2,875

~c.oor 578 872 945 985 "1,025' 1,064 1,l1l 1,084

Yellcw Pages 2,900 4,900 5,800 6,500 1,300 7,781 8,330 8,926

Misc. 7,;59 11, 6ja 12,107 12,799 13,.131 14,;31 15,2'71. 1;,9:;

Ictal 53,550 87,820 94, 750 102,140 109,6.50 118,050 123,930 128,640

14



Attad lieu:: 9

RHmL \'OI..tl£ (2~ PmIO, TV AN) C\8IE TV~IN;
CXM?~ TO 'l'OrAL~ CN mE::lE M:DL'\

-
L:x=al Radio Ia:al 'T.7 . Ia:al C3hJ e TctaJ. Irca 1 . 'rot:al

~ Mve-.-r=j sing bJyert'; sing bJye:;r': sirg M?e-?'t'; Sim }dye;'.
($mil.) (%) (Smil. ) (%) (Smil.) (%) (Smil. ) (%) (Srnil. )

I

.
1980 ·2,740 18.1 2,967 19.5 8 0.1 5,715 37.7 15,1.71

1981 3,121 18.3 3,368 19.7 17 0.1 6,.506 38.1 17,076

1982 3,492 18.1 3,765 19.5 32 0.2 7,289 37.8 19,306

1983 3,876 17.5 4,345 19.8 50 0.2 8,271 37.5 21,.969

1984 4,300 16.8 5,084 19.8 80 0.3 9,464 36.9 25 ~~-, t:l c,:)

1985 4,790 17.4 5,714 20.8 lJO 0.5 10,634 38.7 27,512

1986 5,178 17.4 6,514 21.8 179 0.6 11,371 39.8 29,830

1987 5,463 17.6 6,833 22.0 203 0.7 12,499 40.2 31,11.0
.. '

1988 5,955 17.8 7,270 21.7 2.54 0.8 13,479 40.3 33,484

1989 6,300 17.9 7,612 21.6 330 0.9 14,242 40.4 35,214

1990 6,609 17.8 7,856 21.2 396 1.1 14,861 40.0 37,131
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1990 CHPATIU:; z.wcIN AIL S'rnTrrm~ BY vo:I.n£
CPe:Lu:Dc of sal es)

Over 16 mj'Jion••••...•••••••.•••••3S.1
13-16...................•..........28.5
10-13 ...................•......•.•.32.2
8-10 ••••••••••••••••.•••••••••••••.23.6
7-8 .••..•..............•.••....••.12.9
6-7 .......................••.......24.1
5.5-6••••••••••••••••••••••••••••••26.8
5-5.5 26.1
4.5-5 8.8
4-4.5 .....................•.....••.20.4
3.S-4••••••••••••••••••••••••••• ~ ••5.0
3-3.5••••••••••••••••••••••••••••~.O
2.5-3 ••••••• ~ ••••••••••••••••••••••a.4
2-2.5 .•••••.•...••.•..••••••••••••-1.3
1.5-2 3.2
1-1.5••••••....•...••...•.••••.••• -10.9
900,000-1 miJJicn•••••••••••••••••-10.9
800-900,000 .....•....•••••••••••••-8.7
700-800,000 ...........•••••.••••••-1.5
600-700,000 ...•.•....••••••••••••• -11.5
500-600,000 .•..•..••••••••••••••••-2.7
400-500,000 .••.••••.••••••••••••••-1.8
300-400,000 .•.•••••.••••••••••••••-6.7
200-300,000 •••••••••.••••••••••• ;.-4.6
100-200,000•••••••••••••••••••••••-4.7
Less than 100,000•••••••••••••••••-a.5

N::Jte: "Cperati.nq n:a.rq"..n- eqta1 S eami ng3 l:e!c.-e int.erest and taxes, expressed
as a pe.t"C3'1't. o:f sa Jes •

SoJ::c:!: ~ Radio Fir.anc:i.;U P.epott, 1991.
semple of nxiio stat i a1S.
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Atta< h:PIt lOB

1988 a?!PATIlG~ - AU. s:rAnCRi AVEWa: BY~
0?e-""CeOt o:f sales)

~ 15 mi..lllon ••••...•••••••••••••36.7
12-.l5 35.0
9-12 29.7
7-9 ••••••••••...•.•.••••••••••••••23.6
5-7•••••••......•..•••.•••••••••••.24.3
3-5..•....................•........18.7
2-3 •••••••••••.•••••••••••••••••••• 8.8
1-2 1.1
750,000 - 1 mi J1i on••••••••••••••••2.8
500-750,000 .•..•••••••••••••••••••-0.4
250-500,000 ..•.•••.••.••••••••••••-2.4
Less tr~ 250,000 •••••••••••••••••-0.2

Note: -Cpe.rati.'1g'rrarginft equa.ls ea.eu.~ l::e£ore ~e-~~ and taxes, ex;:=essed
as a pE!-"""Cern: of sales.

Scuro!: NAB Radio Fi.!".ancial Fi!p:ltt, 1991.
sarrple ot radio staticns.
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Attac 11ls If 1CC

1986~~ - AIL~A.~ BY~
(E'eccaL of sa I ps)

~ 14 mi";cn.......•.•••••.•••••34.2
10-14••••••••••.•.•...••••••••.••••26.4
5-10 ••••••.•••...•....•••••••.•••••23.7
3-5 .••.•...............•.••....•.••16.7
2-3••••••••••.•.•....•••••.••••••••7.8
1-2••••••••••••.•.•.•••••••••••••••4.2
750,000 - 1 miJ1 ;cn...••••••••.•••-Q.7
500-750,000 ••••••.•..•••••••••••••-6.6
250-500,000 ••••••••••.••••••••••••-6.2
Less than 250,000 •••••••••••••••••-21.7

Ncte: ·Cpera1:.iI~ rnargj."1" equals~~ore im:e...~ and us.xes, e.'Cpresse:1 as a
~ of! sales.

SCUrce: Nro3 ?adio E"ir~c.ial ~tt, 1991.
sarrp] e of rac:iio stat.:.::"'1S.

~ !!r.ancial data are based en a
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